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PRESS RELEASE FOR IMMEDIATE RELEASE

TOURISM MALAYSIA PROMOTES VMY 2014
IN FIVE SOUTH ASIAN CITIES

COLOMBO, 10 March 2014: As part of its efforts to raise awareness on the celebration of Visit
Malaysia Year (VMY) 2014 globally, Tourism Malaysia is embarking on a sales mission to India
and Sri Lanka, beginning today until 20 March.

The Minister of Tourism and Culture Malaysia Dato’ Seri Mohamed Nazri Abdul Aziz is
scheduled to lead the Malaysian delegation to Mumbai and New Delhi from 17 to 20 March.
He will be joined by the Director General of Tourism Malaysia Dato” Mirza Mohammad Taiyab.

Prior to that, Tourism Malaysia’s Deputy Director General (Planning) Dato’ Azizan Noordin is
leading the delegation to Colombo, Kochi and Bangalore, beginning today until 16 March.

The sales mission is expected to capture a larger share of the South Asian market, besides to
promote the VMY 2014 campaign.

Throughout the sales mission, Tourism Malaysia will organise a travel mart in every city to
provide a platform for the travel trade players to meet and network. It also aims to showcase
Malaysia’s diverse tourism offerings and highlight the scope for collaboration between travel
agents in Malaysia and India, as well as Sri Lanka.

In addition, a trade evening will also be organised in each city to promote VMY 2014 with
cultural performance and fashion show. The dinner also serves as a token of appreciation to
the local tourism fraternity and media for their support and commitment in promoting
Malaysia as a preferred destination for both leisure and business. Besides that, media
interviews, press conferences, and meetings with tour operators will also be held.

The Malaysian delegation comprises a total of 86 participants from 44 organisations
representing the local travel trade, which include state tourism bodies.

The sales mission also aims to strengthen the presence of Malaysia in the South Asian market,
and to keep the Indian and Sri Lankan’s travel trade, media and corporate sector updated on
the current issues and tourism development in Malaysia, especially during the VMY 2014
campaign.

India has always been an important market for Malaysia. In 2013, a total of 650,989 Indian
travellers visited Malaysia, maintaining its position as the sixth top tourist generating market
to the country.

MALAYSIA TOURISM PROMOTION BOARD &

/’1«4 Sl (MINISTRY OF TOURISM & CULTURE, MALAYSIA) e %
Truly Asia No. 2, Tower 1, Jalan P5/6, Precinct 5, 62200 Putrajaya, Malaysia visit 2014
" Tel: +603 8891 8000; http://www.tourismmalaysia.gov.my Y @l MALAYSIA
www.facebook.com/friendofmalaysia; twitter.com/tourismmalaysia; blog.tourism.gov.my Truly Asia


http://www.facebook.com/friendofmalaysia
http://twitter.com/tourismmalaysia
http://blog.tourism.gov.my/

TOURISM
MALAEIA

Tourist arrivals from Sri Lanka was 64,051 in 2013, which was an increase of 2.0% against 62,821
tourists in 2012.

Last year, the South Asian region contributed 1.08 million tourists to Malaysia’s total arrivals,
signifying an increase of 1.9% compared to the previous year.

Malaysia’s tourism sector continued to be a major money-maker for the country in 2013. Tourist
receipts were RM65.44 billion, surpassing the initial target of RM65 billion. It was an increase of
8.1% from RM60.56 billion in 2012. Tourist arrivals grew by 2.7% to 25.7 million compared to 25
million in 2012.

For more information, please contact:

Rosnah Mustafa (Ms.)

Assistant Deputy Director, Tourism Malaysia

International Promotion (South Asia, West Asia and Africa) Division,
Tel: 03 — 8891 8302

Email: rosnah@tourism.gov.my

ENDS

For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre
of Tourism Malaysia’s website at http://www.tourismmalaysia.qov.my/

MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism &
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international
tourism scene. In 2012, Malaysia registered 25 million tourist arrivals and RM60.6 billion in tourist receipts, placing the
country firmly as the 10" most popular tourism destination in the world.

In 2014, Malaysia will celebrate its fourth VISIT MALAYSIA YEAR (VMY) with the theme “Celebrating 1Malaysia Truly
Asia”. The VMY 2014 promotional campaign has started this year with a series of year-long special events and
activities leading to VMY 2014. It will contribute to the Government’s target to receive 36 million tourist arrivals and
RM168 billion in receipts by 2020, as outlined in the Malaysia Tourism Transformation Plan (MTTP) 2020.

Press contact:

Media Relations Unit:

Mr. Razaidi Abd Rahim, Senior Asst. Director, Communications & Publicity Division
Tel: +603-8891 8768

Email: razaidi@tourism.gov.my

Editorial Unit:

Ms. Anis Rozalina Ramli, Senior Editor, Communications & Publicity Division
Tel: +603-8891 8759

Email: anisramli@tourism.gov.my
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